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ABSTRACT
Every organization, at some point in its operation, seeks to establish some time-marking events for the developments of its existing goals and objectives. Events turn out to be social and economic kingpins at the same time. They create a spur to trace, which motivates, encourages and gives stakeholders and the society a sense of belonging. Effective events are characterized by some special characteristics. For instance, a good event should be marketed effectively through advertisements and company sellouts as well as callings. Most publicly traded organizations are termed effective out of the choices they avail to their shareholders. Limits in share to be bought creates a distinction between the real investors and the day by daydreamers. Worth noting is the behavior mode that management should strike so as to communicate widely and effectively to the public. 
The Apple Inc. is a global company that trades software and hardware computer programs, applications among others. This company as well as other has had remarkable event that stage their operations to the whole world. The case has seen its market base increase and at the same time many investors coming on board (Smith, G. C. 2017)





INTRODUCTION
Event Planning MPR events are all around us. They can be large, small, formal, or informal and can often include more than one organization. Using the company that you further developed in the Unit 3 Individual Project, plan an event that will be a good fit for it. 
PART 1: CREATING AN EVENT AND DEVELOP IT. 
The Apple Inc., as lastly discussed is a publicly traded company and therefore, it considers the public a critical player in business.  It is from the public where individual as well as corporate shareholders come from. The performance of each and every shareholder in the business has an effect on the kind of business that will be reported associated to the company at the end of the financial year (Raj et al, 2017). There is the need to recognize the best performers on the ground of business, that those that have made huge investments. This way, the company will be motivating other shareholders as well as forming a base for a necessary competition among members of the public. 
The event to be organized here is a success day – “Apple Inc. Success Day Event.” In the Apple’s mission statement, the company seeks to focus in the provision of the best mac and iPhone software and hardware products while giving people an incentive to trade and become Apple’s business owners. The people accredited to these incentives are the public or the target audience (Raj et al, 2017). Therefore an event like the success day will really motivate and aspire many, here. Rewarding the great performers is itself a motivation that will ignite a spark of hard work among shareholders – hard work implies an expansion in the Company’s market base. When the company is in that position where it has increased its economies of scale, and its market base has been extended to global standards. 
How to link the image of the firm and the event
	Apple Inc. seeks to satisfy the international market and not the US alone. Their vision is that, its products achieve dominance as they have in the US. With this target in mind, the event fort is raised to global standards. It is to be aired on BBC international television channel and streamed live from the company’s site. This is a very major step that depicts Apple Inc. as a company that is resourceful, stable and much occupied towards market growth. The event is a call or plead of prospective investors as the company celebrates the current performers. 
	As a company that builds a reputation for the public, it is expected that the event prioritizes the public and secures VIP seats for them. The already in business investors, are the welcoming ushers in the events progression since they want to be celebrated by a huge family-like crowd. All the current investors will be on the company’s t-shirt carrying the famous logo of the company that people easily associate with. Also, since the event has been marketed and promoted, the tickets were offered at a discount to the ordinary citizens since this event is organized mainly for them. Purpose is to build the level of the business that the company is doing and increase shareholding capacity.  For that matter, shares were to be offered today at slightly a lower price. This is already a morale that the visitors can relate and get to initiate building business in this amazing company – where money is never wasted but put into gold-loaded quarries. Every individual would want to see the persons behind the tremendous success of this company and, therefore, the management in position are presented prior in burners bargaining for the event for that matter. With such provisions everybody will desire to be engaged with the company’s affairs. 
	The memory of this event will be triggered by the liveliness and the specificity observed. One of the most intriguing things that people never want to get enough of is the stories of young investors who have conquered all the short-comings and have become people of high profiles in international forums as well as social media icons. For this case, in the event, the successors will be ranked in the order of their ages. The youngest and women would be given much interest since these are the groups that more often are seen as inferior. This would stick a mind-blowing moment when they are awarded with worthies they cannot exhaust by themselves. 
	The event is to be held in one of the most famous hotels in Los Angeles, “The Minogue”. Most of the metropolitans who have never had a chance to get to this hotel will have a special memory and it will all be related to Apple Inc.’s company. A lot of things provided ranging from the awesome meals, the drinks, the servants of the hotel being so friendly, the young successors, the cars they drive, the high profile lives they lead, the great offers that the company offered etcetera will define that event. 
PART 2: NOTIFYING CONNECTORS •NOTIFY CONNECTORS BEFORE THE EVENT. 
Connectors for this case imply the persons that are entitled to information of the above event. Of much interest are the ordinary citizens since they are the most prospected shareholders. Before information circulates, it is incepted from the management. Below is the written pitch:
BBC International Television
February 26, 2018
Re: Request to air Apple Inc. event
Our company has been completely impartial without the capable investors/shareholders we have had since our inception. For this reason, we consider them as the most important persons and drivers of this company. On 10th march 2018, we are planning for an event – “Apple Inc. Success Day,” whose target would be to celebrate our potential investors and at the same time provide a base for increasing/buying shares form our company. The theme of the day is as it appears on the page header. We will require a live broadcast from the start to the end so that our followers in the world can reach us. We also request for an advertisement request that will premiere immediately after agreeing on the terms. 
The most definite targets here would be the public. We have created in-room incentives for them as a way of leading them by hand to investment world. The incentives could be limited, and I think it is good when you specify (Hennessy et al .2017). The proceedings of the day will be very organized – event after the other and as result broadcast will be centered. Prior to the very day, you will require to come to our premises and recollect on some of the insightful information that we will need it on board. Our legal documents, mission and vision statements, overall goal, stakeholder parenting among others. 
You will need to create anecdotes and humors for you content but stick to the company’s information as much as possible. In case of any other factor that needs included, I will contact you immediately.
Yours truly,
Apple Inc. communications Manager.
Prof. Bill Monroe
	This is a short recap of the wonderful day that Apple Inc. had organized majorly for its investors, the present and prospective. 
	This day, all that featured is success and marvelous work done by great investors. The most important thing I have learnt from the day is the investment agenda – that the company is a world-trading investor and cases of its shares losing value is a nightmare. One of the greatest shareholders of the year has challenged us, saying that he began from 20 shares, each worth $ 4. ‘Is it not a good point to start from? This is very basic, and everybody can afford it” he connoted. He said that in 10 years from now, we will regret of the opportunities we ignored more that the mistakes and risks than we engaged in, which sounded very true.
	Some of the attendees seated next to me, could say, “and what can cost me this much” after seeing Job, a 21 year old boy was cashed a cheque of $200 million as a result of the shares he has bought. They then sought an official to get directions to invest. Many people were left behind filling the forms-lucrative business. Another old mother said, ‘I just need some $10 to start on the minimum share level.” 
	The moments were wow. Splendid presentations made by young investors and very appealing individuals. “The distinction between the poor and the rich is their decisiveness,” the final presenter connoted. It takes one a single decision to change the world. 
	Can’t forget the day’s place, the best I have been. And the food and other services, were amazing. Thanks to the company! This were the kind of remarks made. 
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